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Art Director / Designer
Creator of MU Design Store
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Stockholm/Tokyo based.
My expertise Is

Art direction,

graphic design including
logo, leaflet, business card,
poster, brochure, package,
web and product design.

| love music,

travelling and cats.



Branding

Printing & Editorial
Digital

LOQOS

Products (MU)



PROJECT GROUP
Business cards, logo, goods, packaging, document templates and stationery design
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Compliments cards, polo shirt, safety hat, USB cards, handover box, induction stickers
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Mesh banner/hoarding design for the construction sites
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Brand guidelines

LOgO Suite Primary Logo Suite

Logo 2 - Symbol

This symbol is used as a background for most of our
Our logo should never appear in any other versions and
it not to be misused or misrepresented. It is imperative

to maintain consistency, which means our logo should
never be distorted in anyway.

Mono colour - reverse

branding including our profile covers and site signage. Full colour - Project Group blue symbol x charcoal background

Full colour - Project Group charcoal

Mono colour

Primary Logo Suite

12X
=X
12X
12X 1/2 X
Logotype Symbol

AaBbCc01234

Avrial Regular Arial Bold
abcdefghijkimnopgrstuvwxyg abcdefghijklmnopqgrstuvwxyg
abcdefghijkimnopgrstuvwxyg abcdefghijklmnopqgrstuvwxyg
123456789017~ ()+=_-*&"%$#@ 1234567890!?~"" ()+=_-*& %$#@

Place

Other
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Document templates in Word document and inDesign

<Hero Message 40pt>
We keep the process
simple, taking the stress
out of building.

Project Group make

the best projects
happen.

22 Rockingham Strest, Kew
Complete September 2017

Value $6.5 millon
Design and constructdefivery of
five luxury townhouses each wih s
own it serviing three lovels with
basement car park.

Work In

King & Godfree
‘Gomer Lygon & Faraday Steets,
Gatton

Complete November 2017
Architoct Horbert & Mason
Client Valmorbida Family
Value §8.5 miion
Redovelopment o the 1884 King
8 Godiree builing, the Valcorp
buiding and extermal works to
an espresso bar, rotail
food store, cafefrestaurant and
offca,

65 PROJECTIGROUP

Peel by Milieu

107109 Welington Sirest, Colingwood

Complte October 2017
Architact DKO Architecture
liont Mileu Property.

Value $10.5 milion

. Thiry-six apartments in a distinctvely shaped
Rockingham buiding varying from seven storeys on one side and

ive on the other.

Project Group is setting a new benchmark in
construction projects.

We are delivering enviable projects in the most
desirable urban areas.

HWKR, EQ Tower
137 ABeckett Street
Melbourne

Complete Novembor 2017
Architect Cralg Tan
Cliont ICD Property
Value $2.8 milion

Futuristc south east asian food
hall with four rotating tenancies
located on Ground Fioor of the
EQ Tower in Melbourne's CBD.

275-281 Tooronga R, Glen Irs
Compl

Fobruary 2018
Architect Bayley Ward
Cliont Baron Corp
Value $5.9 miion
‘Seventeen aparments over

e
levels and upper and lower level
basement orresidet storage.

Parks Victoria

Albert Park Office & Depot
Aughtie Drve, Aloert Park

Complete January 2018

Architect Harrison and Write & Archier
Client Parks Vicoria

Value $5 milon

el sustanatie home fc Nightingale 1
Parks Victora s 2 mixture of conaructon 6 Flrence Streot, Brunsvick
ystems — insitu coneree for the lower lvel Complete oo 2017

and Cross Laminated Timber for th upper. Architect Broathe Archieciure
Client Nightingale 1
Value §6 milion

Five sorey buiing containing 20
G

ol using
renewatle energy.
Little Oxford Street
715 Litlo Oxford Stroet,
Colingood
omplete Apr 2018
Architect Kannody Nolan
Glient Outine Projects
Federation Square Digital Facades Value $8.5 milion
Federation Sauare, Melbourne Nine storey buicing o
‘Complete February 2018 et g0 e
Architect 1A vound oo rsidonial ey
fient Federation Savare farg v
Value 325 milion
New facade and LED screens instalation over
the exiting Transport Buiding facade.
Manteau

226227 Willams Road, South
Y

‘Complete Noverber 2017
Architect DKO

Client Make Property Group
Value'$7.5 millon

Fourteen troe bedroom homes
provided in thvee separate
buidings over a common

ment

Project Name 66

11

The market for this sophisticated
development are those wanting to
follow a more sustainable approach to
living, those with a commitment to the
environment but also wanting creature
comforts of modern living.

Merri Green is one of the first multi-
residential projects in Australia to
introduce Tesla battery-operated units
within each dwelling.

Operated from photovoltaic roof
panels, these units will ensure
continuous power and low bills for
residents.

7

Project Name

1"

B

Insert Project
Name

<Body Text 10pt> The nine-level development, comprising 36 apariments, was
carefully modeled to see how residents would feel at various times of the year, from
high summer to the middle of winter. As well as responding to Melbourne’s varied
climate, the robust brick buiding s evocative of some of the larger industrial brick
‘warehouses dotted throughout the Collingwood neighbourhood. The distinctive
shape for the building was partially generated by the height of neighbouring
apartments, varying from seven storeys on one side and five on the other.

PROJECT/GROUP

Project Name

e

ProjectName 10

Bill Plant
Construction Manager

Qualifications

Bill has worked in the industry for over 30 years. His
skills in forward planning, team leadership, project
control and developing strong relationships are
invaluable to the team.

Prior to joining Project Group in 2016, Bill

worked as a Senior Project Manager at Building
Engineering and Walton Construction. He

brings to Project Group technical expertise and
experience across all facets of the industry having
held positions of Project Manager, Construction
Manager, Commercial and Contracts Manager and
Procurement Manager.

+ Masters of Engineering (Project Management), Victoria University

+ Masters of Building, University of Melbourne

+ Diploma of Building and Project Management, Victoria University

+ Certificate |1l Occupational Health and Safety

* Qualified Carpenter and Joiner

Experience

+ Federation Square Digital Facades, Melbourne
(82.5 million)
New fagade and LED screens over the existing
Transport facade, decommissioning and
reinstatement of catenary lighting to the plaza,
and removal of existing stage canopy.

+ Parks Victoria Office and Depot, Albert Park
(85 million)
Two level sustainable office & depot including
workplace and space for use and storage of
equipment and vehicles.

+ Kisume, Melbourne (54 million)
New three level Japanese restaurant.

* Chin Chin and GoGo Bar Refurbishment,
Melbourne ($2.1 million)
Full renovation completed in two week
programme.

+ Gold Moon Restaurant, Brighton ($1.3 milion)
Construction management delivery of new
Chinese restaurant for Gilbert Lau.

+ 356 Collins Street, Melbourne ($2 million)
Facade and foyer upgrade while the building
remained fully occupied and operational

+ 818 Glenferrie Road, Hawthorn ($5 million)
Alterations and additions to a three level,
1,600m2 mixed use building.

« Latrobe City Council Community
Revitalisation Project, Moe ($14 million)
New library, council service centre, public
meeting and research rooms, consulting suites,
public toilets, cafe, public plaza and green roof.

+ Parliament of Victoria Legislative Assembly
Chamber, Melbourne ($2.5 million)
Complex refurbishment with heritage overlay.

+ Globe Headquarters, Port Melbourne
($1.5 million)
Refurbishment into an industrial inspired, multi-
faceted oreative hub encompassing new office
and warehouse, skate ramp, cafe and film and
production suite.
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PROJECT/GROUP

Induction Manual

Name Name

Commencement Date
00 September 2017

Signages

Our passionate team o
highly skilled people
bring fresh thinking

to every project.
Project Group draw

on our extensive

experience across
commercial fitout,
hospitality and high end
residential sectors to
make the best

projects happen.

Inspection Test Plan: Pre Pour Concrete

Project Information

1 1
Attachments
/] [ Project Engineer Sign Off / Report
[ PIT Sign Off and Test Results
Weather Summary 0 Formwork and Ferrule Engineer Sign Off

O Approved Changes
O Vetied Drawings
Concrete Pour L Structural Contractor QA
am/pm [ Concrete Cylinder Test Results (post pour)
am/pm [ Confirmation Inspection Report Closed Out

Checklist

Project Group

No access under pour with signage oo
200 2 ::;Ep;::;izg access from top deck maintained | ;| clol o
3.00  Clear access to pour maintained including aprons 0 | O [ ool o
4.00  Post pour handrail heights checked =R =R =] ool o
5.00  Concreters / pump operator correct PPE o o o oo o
6.00  Lighting arranged if finishing after dark oo o o ol o
7.00  Screens / handrail | edge protection in place o/ ol o oo o
2o [ttt e mmhmotiel | 0 |0 [0 | |00 o
500 Timbor m:k:::m; hold mesh laid down over alol o oclol o
1000 :: »ion‘::«selp :?:;nis"meshea (orbirdwireused)to | 5 olol o
11.00 Bars capped o/ o o ool o
12,00 Adequate water supply, drinking and WC = =T o ol o
13.00 Crane and first aid box available (if applicable) oo o olo| o
14.00 Subcontractor plant maintenance records o/ 0| O o o] o
1401 Service records on Static Pump current oo o oo o
1402 Concrete Pipe thickness test current oo o oo o
1403 Concrete Boom maintenance records current o o o ool o

DL11.03.02 ITP Pre Pour Concrete.docx
WARNING: PRINTED

JENTS ARE UNCONTROLLED

Sample Approval

S
e

enter specified product details

cified Product

enter alternative product details

Alternative Specification

Note: attach relevant technical data if applicable.

Alternative Control Sample

Client Approved

S Date I
Signature —————

DE02.22_R2 Sample Approval.docx

WARNING: PRINTED DOCUMENTS ARE UNCONTROLLED

CAUTION

Poject Name

AN GROUND

FLOOR

UNISEX

FEMALE
TOILET

Please be considerate when using

TOILET

Please be considerate when using

WORKERS
EXITING

PROJECT/GROUP
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JOSHIBI COLLABORATIVE DESIGN DEPARTMENT
Visual identity, logo, goods, packaging, pamphlet and stationery design
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Mesh banner/hoarding design for the construction sites
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Compliments cards, polo shirt, safety hat, USB cards, handover box, induction stickers
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NIHO
Logo and visual design for the startup project of a company
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Poster, logo and brochure design

1h
NEXT STARTUP PROGRAM
FOR THE NEXT 50 YEARS

nsinyy 1wozoN (D)



Poster, logo and brochure design
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DAMBO
Visual identity includes stationery design
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Logo, notebooks, and logo guidelines
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03-4. COLOUR PALLETTE

DAMBOERMT3NLLT, BIREYICHATILHEETY, TROBMELEIL, L—LEFOHEREALTILIV,

DAMBO SOLID-DARK RED DAMBO SOLID-DARK RED. DaAMBO
5 MOTHER ORANGE

DAMBO
BACKGROUND -Of
s a7

Re44 G224 B209
#F4EODI

Dic£042

werere

013194 | 1303 SOUIPPING KiNUsPI oNSIA

%
>
I
Q
o

O5-1. EXAMPLES (PACKAGE DESIGN)

27

Of - 2. THE LOGO PRINCIPLES

A-RL—FPAFYF 171 (C) i SOOBENSMOUBET, BI= {78, MI= BE. LT BATESTYTY, CCTERTBL—IPERSR. T5VKITa=r—2a vy —LE(ES
VI= 8. ChEAH—SNEESFREFLObE, BROBNERE X REEMAES AT ETABEEREICADET.
FET, EOPTVI SEVaATATAF Y 1 T AROG—E B LD BEEONSEERT

GLesE) —o» C| exm
N OxTsvhoas-.
maT e G
OAMBO 35 FORERON—IE(FS

MISSION e

FHEICKRETLEY FHRE

Bl

- R CEDRS KSBELE
- UM, BSRITIACES
- EHELEUECO

O5-1. EXAMPLES (THNAK YOU CARD)

Fiuoisian | 1508 sauiEpInG Aiuspl onsiA

ogaHnva

03-2. LOGO VARIATIONS

Fluoisian | 1305 ouIPPING Aiuspl PRSIA

ogHva

Fluoision | 1305 SouIEPING Aiuspl ERsIA

oanva

PRIMARY LOGO - COLOUR PRIMARY LOGO - COLOUR

DAMBO

SECONDARY LOGO - COLOUR SECONDARY LOGO - MONOCHROME

DAMBO DAMBO

INVERTED LOGO - WHITE INVERTED LOGO - WHITE

Fluoiian | 1508 sauaping Aiauspl onsiA

ogaHva
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DAMBO
Visual identity includes stationery design
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Logo, notebooks, and logo guidelines
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03-4. COLOUR PALLETTE

DAMBOERMT3NLLT, BIREYICHATILHEETY, TROBMELEIL, L—LEFOHEREALTILIV,

DAMBO SOLID-DARK RED DAMBO SOLID-DARK RED. DaAMBO
5 MOTHER ORANGE

DAMBO
BACKGROUND -Of
s a7

Re44 G224 B209
#F4EODI

Dic£042

werere

013194 | 1303 SOUIPPING KiNUsPI oNSIA

%
>
I
Q
o

O5-1. EXAMPLES (PACKAGE DESIGN)

27

Of - 2. THE LOGO PRINCIPLES

A-RL—FPAFYF 171 (C) i SOOBENSMOUBET, BI= {78, MI= BE. LT BATESTYTY, CCTERTBL—IPERSR. T5VKITa=r—2a vy —LE(ES
VI= 8. ChEAH—SNEESFREFLObE, BROBNERE X REEMAES AT ETABEEREICADET.
FET, EOPTVI SEVaATATAF Y 1 T AROG—E B LD BEEONSEERT

GLesE) —o» C| exm
N OxTsvhoas-.
maT e G
OAMBO 35 FORERON—IE(FS

MISSION e

FHEICKRETLEY FHRE

Bl

- R CEDRS KSBELE
- UM, BSRITIACES
- EHELEUECO

O5-1. EXAMPLES (THNAK YOU CARD)

Fiuoisian | 1508 sauiEpInG Aiuspl onsiA

ogaHnva

03-2. LOGO VARIATIONS

Fluoisian | 1305 ouIPPING Aiuspl PRSIA

ogHva

Fluoision | 1305 SouIEPING Aiuspl ERsIA

oanva

PRIMARY LOGO - COLOUR PRIMARY LOGO - COLOUR

DAMBO

SECONDARY LOGO - COLOUR SECONDARY LOGO - MONOCHROME

DAMBO DAMBO

INVERTED LOGO - WHITE INVERTED LOGO - WHITE

Fluoiian | 1508 sauaping Aiauspl onsiA

ogaHva
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SOOKI
Logo, business cards, company profile, web page and vision design
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Company profile, business cards and logo
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https://www.nozomiakutsu.com/sooki (C) Nozomi Akutsu

Visuals of company's mission



Visual identity guidelinens
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(C) Nozomi Akutsu



GRUST

GROW FOR TRUST.

GRUST
Business cards, logo, web page and stationery design
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Business cards, envelopes and credo
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Printing & Editorial



LITTLE BARN COFFEE
Logo, shop cards, web page, poster and cup design
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Logo, shop cards, web page, poster, shopping bag and cups
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OOOOOOOOOOOOOO
Logo, packaging, pattern graphic and leaflet design



Logo and packaging
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GARGLE
Business card design
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Business cards

(C) Nozomi Akutsu



FUJITSU PLY
Core graphics, booklet and goods design

Visual design for FUJITSU Knowledge Integration Base PLY a co-creation space established as part of the Fujitsu

Solution Square. Dots express PLY's concept of 'An accumulation of contacts and knowledge'.

http://www.fujitsu.com/jp/services/knowledge-integration/ply/
http://www.loftwork.jp/en/case/detail/product/20160704_ply.aspx
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Coaster, brochure and original goods
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NIKKEI FORUM LOGO DESIGN TEMPLATE
Logo design, template style guidelines
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Business cards, envelopes and credo

NIKKEI FORUM DESIGN GUIDELINES

©2018 Nikkei Inc.

Logo

NIKKEI FORUM logos are designed simply by
typesetting.Basic components are event title,
date and location. Subtitle may also be added if
necessary.

Use the design guideliens and templates to
create your event logo. Changing fonts, font size,
weight, layout and colour are prohibited
“NIKKEI FORUM" is invariable.

NIKKEI FORUM Tid¥ v 7V XFBAOOT24 7%
EALET.

AR h oA MLERIfEE. BREBROtY MEBEREL
T EBTY 7L MV ERIBIENTEET.
BN—YDTHV b, B (KES) PIzAb (KE).
REPHS—RBEATIC. ARSI VEFVTL—b
(Adobe lllustrator 7 74)L) I=a->TATEFIEL T
&V, &d [NIKKEI FORUMI B BBERA T,

EVENT TITLE®

Event Sub Title Event Sub Title g
LOCATION MONTH DD, YYYY

Examples

@ uneditable

e Event title

Font: Sanomat Sans Medium, Stroke: 0pt
Colour: Black

o Stroke

Colour: Grey
Adjustable - align to the Event Ttile above

© Event sub title (Title Case)

Font: Source Han Serif Semibold
Colour: Black

@ Location (e.9.TOKYO, BANKOK, etc.)

Font: Sanomat Sans Medium
Colour: Black

G Date

Font: Sanomat Sans Light
Colour: Black

ASIAN CONSUMERS

Winning the Hearts of Powerful Asians
BANGKOK OCTOBER 19, 2018

NIKKEI FORUM

INNOVATIVE ASIA

BANGKOK OCTOBER 19, 2018

ver1.0 NOV 2018 Forinquiries, please contact: pr_global@nex.nikkei.co.jp

NIKKEI FORUM DESIGN GUIDELINES

©2018 Nikkei Inc.

Clear Space 14x
To ensure visibility and maximize effectiveness,
the logo has a defined exclusion zone within
which no other elements should be placed (see
right). =X
IO RBIEER O, BITRT . .
o, e Event Sub Title Event Sub Title
LOCATION MONTH DD, YYYY
14X
| 114X 114X

Minimum Usage Size Sxample ! Example 2
The logo size must NOT be smaller than 18mm in
print. 'NIKKEI FORUM
BICRTBIVA TE ONSCRRL TV E AL @ i roR

Winning the Hearts of Powerful Asians INNOVATIVE ASIA | °

BANGKOK OCTOBER 13,2018

b

a
18 mm height (print)

5mm height (print)

ver1.0 NOV 2018 For inquiries, please contact: pr_global@nex.nikkei.co jp

NIKKEI FORUM DESIGN GUIDELINES

©2018 Nikkei Inc.

Print advertisement

Use design templates (Adobe lllustrator file) to

create ads for Nikkei Asian Review print edition.

Nikkei Asian Review 7 MRAIDEHILE G741
FYTU— b EESTERLTCES W,

NKKEL EVENT

NI EVENT

NTKKETFORUM

NIKKETFORUM

UTLINE OF THEEVENT

ample Texts; Please acjust the font size and set
e leading depending on the number of
haracters: Asais achieving growth at an

Today,

IN BANKOK

bre able to seek for more enjoyable and fulfling|

xperiences.

UTLINE OF THE EVENT

Today,
nly able to enjoy material wealth but they also

ample Texis Asia s achieving growth at an e

bl to seek |

kxperiences. Wha s the role and future

rospecs of real tores today when online
business is disrupting th retail industry? Wht i
heirstategies to wi the hearts of Asian

Registration fee
), 000YEN (+TAX 0%)

rospects of rea stores

. What s

heir stategies to win the hearts of Asian

D.000YEN (+7aX 0%)

Jransformation measures such as EC site

. Lo
Go

NIKKE}!

Fomsumers Dicussions il xpan o gt | <251 dseson 0o o8 208
o !
proand cutomers
oy
Lo
LoGo e &3

ver1.0 NOV 2018 ‘ For inquiries, please contact: pr_global@nex.nikkei.co jp

NIKKEI FORUM DESIGN GUIDELINES

©2018 Nikkei Inc

Brochure cover

Use the design template (Adobe lllustrator file)
to make your event's brochure cover.

Logos of sponsors and supporting organizations
are printed on the back cover.

In combining not less than four logos, use

grayscale versions for all the logos.

77U —t (Adobe lllustrator 774)L) Z{E>T/N>
TLy b OFRMEEERL TS L,

2F Y- PHHREOOTISEEMRELET.

40U EDOATEENRBBAEIL—RT—IUTBIEE

HELET, INIKKEI FORUM
\Winning the Hearts of Powerful Asians
BANGKOK OCTOBER 15,2018
NIGE
ver1.0 NOV 2018 Forinquiries, please contact: pr_global@nex.nikkei.co.jp 3
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& KALITA
Logo and brochure design

Designed for the long-established coffee machine manufacturer in Japan, 'Kalita's original project called '& Kalita'

which promoted the brands new image through the graphics/websites/short movies, etc.

http://www.and-kalita.com
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L'OCCITANE
Visual design for the workshop

ENCOURAGER

| dkuraze ]

Ns1N3y 1WozoN (D)



REPORT DESIGN

CL:
Michael Robertson

Process

4

7

Mot e %) Return investor capital
fonior nd s and dividends at the cad
and complete fasbiliy  Aequire siten of the project
sy consultation with o completon of
and sl the bk o othr

project & sty
desclopment ctre

- o
it Afe which,ivesto
3. i anddvidends wil e
_ Deselop comrction et on conpleton
Organis project documertuion tnder
capialsructure 5 e s bldrand sz
Raiscapifor o ihe st o
Preael theproject and compiaion
—

organise development
funding

o

GROSS SALES REVENUE Nsa (sm NsA Sale Price
Townhome | 116 s12.500
Townhome 2 192 12500 $1.775.000
Townhome 3 10 sizs500 S1775.000
Townhome 4 12 siz50 $1775.00
Townhome 5 12 s12:500 $1775.000
Apariment | ) si2500 775000
7% 9700000
fese
SALES COSTS 5246,000)
MARGIN SCHEME FOR GST ST09.091)
NET PROJECT REALISATION SLas. 85 su260 8744909

5. SUSTAINABILITY

the lob, and ceal focus o the design & peformance of rojects
Nichulsvisionis o reate bidings hat:

+ Oupertomm minimam sandas
+ embece & et ew tchaclony

which hve ood the st of e
© use loallysonced maerials & recycled el

Nightingale Housing (2 - Nightingale |
Michac was esponsile frthe deivery o Nightngale | i Brunsvic,winnerof
the Naional Award for Susainabily i 2

TheNightngle moverenths accsbaied acros Australis withimpresive

engagsment crossall et of e ket
“These Nightngaleprinciles nclude:

© Simple sussiabl dsin & vlues

+ cabon ety

—

+ comorable, rery fficient bornes

+ hetts home grdens

+ redoced costof g

CL:

OKAMURA

F7&—aaFictlit=
7= 7L A REEEE
aRF¥avIhEzxd
BEHLE<S

Workplace Strategy toward After COVID-19
The Future of Workstyle and Workplace
ver. 1

WORK MILL

prjecteaty

oKamura

02

-
- v
o~
AR

How We Respond: Workplace Strategy and COVID-19
FEAQF TANRBREICIBEA S T— 7 T LA REBE

HTEOB LU FAARLLRRTT. T

smaaremy

<2305

COVID-19

B87e—xiEyzESY

cmymsmaE. Tnotors

L B a2

an i
E
=
ERABEY s oA TR

w (el 0e 0 (el Oel o e[ e]ve
« i 00 o0 [imf(eelo (s} O v O [ve
w oo 00 0 [l G 5 (|0 es|ve
@ 0 00 o o xei0 o) IS wlve

06.

Design Strategies
For Safe and Secure Workplaces
RE - RUOBT— I TLARDIDDTYA>

Sinjen

sinjen

10N

Sinjon Group Py Lt S i  Richmand b conetruction compry

intetbourna nd he Morington Peninsuls,
Formed in 2011 by directos Alstaic Hlmes and Timothy Nathan,we
v gl ver 8 practs an v it urtar o 36+ comited
profesionle.

ur auccess and rowth ar foundad o o commimant t quatty

ghestquatty

Sijons unparaislad comtment Woafercompite ransparaney onall pojct
aualty construction ko cost. Aware that bldingcsn b o costly
precedsnc aver al ot transaction o both resdontit and commercial
considerations.Th success of devalopmente, e ensuretht our el are
ourbusinss s prodicated onthe completely scross exacty whers thlr budgat s
Shiaeopny that “tare i only one g, Wo guarantee value in eachconstrction
tandard and hatsperfect projec, deveringinformation tat alows our

clents T parform acost. bonfi calculation at

Draving o th exprien
entie team € ensurs i ars buling
o ndusty best pracice we e o

T safety f sl st and takanolders s o paramourt
Impertance. W have a stingant and rigorous saety

o espect forth enuronment clent
budgets andour project margin.

At Sinjon s pride aurseves on th
chalenga tradiionl modes of operating

e Sinjen toam cisplaye s common recpect and ourtesy e b
towards lsnts and colleagues atke. From thoughtil e T

consideration f the cients drivers, 1. isnly pprosch

towards workmatos and subcontractos, ouranjoymert for ; iy
hatw ol emnstrated i an unfalingly positve snd encements ndeffcdoney messures o toden

especttl aitude

Business name. Sinjen Group Pty Lid poLicY INSURE LM
Public Labilty Lioya'sof Londonva Chase Underwritng s20m

. PO Contract Works Lioya'sof London via Chase Underwritng st

on o Professionalindemnity I Direct st
WorkCover WrkSafe (C/-XehangingIntegrated Senvices)  As required

0B-U 30009 0B-U 39172

Domestic Bullding Licence

coa-usIzIs
via BE Insuranco (Austraia) Ltd s
CommercialBulldingLicence  CB-L 3939
MBAV Membership. 162343
DomesticBullderslicence  CDB-U51735

CL:
JR East / Loftwork

REBFER

DELESG, BB TR
BB 2100777 LTOBI B BN
BRI ASTO BB Ao TIES
cemALILE.
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PRESENTATION SLIDE DESGIN (HYPER ISLAND)

Deiverabie 7

— — e — o Visual Concept - _ o e gy g
D esign Thmki"g Process How Might Dloco . . . Al visuals related to NAVIVA will be based on the service concept and the dignity and exclusivity that FOUR Human Personalised Meaningful Difficult
—_— Brainstorming ideas s N e Interaction”—~~ Services decp booking
O . - relationships process
Emphattise and define \deation process Golden tequilla phone, All night taco bar, After check-out, we give an ;
1 2 Al technology to Annual coffee

Create emotional touchpoints Build a strong personal relationshif) read guest minds, Non-seasonal fruits and veggies, bl b k
allowing the guest to explore Naviva between the guest and the Naviva Welcome advisor, Dog walker table boo
i ily. R . X ! ! e =
Gicind nels community. Invite celebrities as first guests, Follow up travel... {'1'] S .
weeks il Cnsvegn T acnae by s G oo, e .

Disadvantages of
Digital Marketing

Challenge and Future

&5 =

Rising threats of financial crimes Blockchain and Robotic Process
Expensive for small retailers Automation

Thank you for
s e taking your time!

Poor user adoption o Easy to Adopt Team 69: (o0, Atex( ,
Anastasia(DL), Alex(AIBC),
Too few players in the market More regulation and secure Satta(FED). Stia(DA) Lucy(XR),
Impersonal transactions Nozomi(DL)
Personalised to every kind of need
and serves local communities

Sustainable
Digital
Marketing

No ads popping up every time a
web page is opened.

No money-making promotions of
the influencers.

Real time customer complaints
and feedback

Security Issue

Time consumption -

.

interrupts the user
experience

Team 69

Which of the following words did
Q 1_ creators majorly associate
copyright with?

A. Ownership B. Complex

Our Focus

"Copyright Laws in

Thank you!

Team 8

Discuss the legal
aspects related to
the digital industry.

Team 8 - 2/9/2022

the digital industry"”

Nozomi Akutsu, Sadad Sayad, Shruti Thakkar

C. Unaware D. Protected

Structure w/ target audiences

. Weddings
Big " Family
companies Lt gathering

Private
events

Brandinig
Proposal for

MAGNETALES

30.09.2022 Team 8

Lenticular
Printing

w/ Designers

Let's make it
look more fun
and sexy.

Island © Personalisation ® Aesthetically pleasing o Enjoyable %2-3 days
© Monochrome frames designed by o Post it after the
frames designers event
o People can CHOOSE

Ask for a trial event!

Other

distribu Magnetales

Photograph ' pesignes

Table of Contents

1. New shape design

= Attract,
Draws,
Connects
(PEOPLE)

Recognisable? Familiar?

shape looks

More casual,
and fun.

Magnetales is a

Creator and

ol
m Backdrop
Competition

its services. VIEW Brandbook

30.09.2022 Team 8

(%]
E . New service name M A G N A
S | Outline
— Magnetales visibility is what will give the . .
c . . brand access to a larger audience and Tagline Share the moment (with
s | Strate insiaht cree s itk roma rasroos magnets?)
perspective.
U . P Why MAGNA,
™ The vacancy that the market is currently Description We chose fo refresh the name and focus on
o) holding, and tha's also where the importance and catchier part of if, since
- . - Magnetales will secure its placement and Magna means great in Latin, why not put
) build bridaes with fature stakeholders extra emphasis on it and shortened by giving
8 ’ > it a name that will stick around.
—_ that will eventually have an investing
-QU hand in the expansion of the product and Catchphrase MAGNA MAGNA!
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Re-branding
Print & Editorial
Digital

LOQOS
Products (MU)



FLOOAT, INC.
Art direction, web design

VIEW THE WEBSITE
http://www.flooat.jp
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CONGRE
Art Direction, web design

VIEW THE WEBSITE
https://www.congre.com/
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BENSESSE ART SITE NAOSHIMA
Art Direction, web design

VIEW THE WEBSITE
http://benesse-artsite.jp/en/
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DX SOLUTION
Art direction, web and logo design

VIEW THE WEBSITE
https://www.jns.inc/dx/
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PENTEL ORENZ MECHANICAL PENCIL
Art direction, web design

VIEW THE WEBSITE
http://pentel-orenz02.jp
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SENSE OF WONDER BY NAGOYA TELEVISION
Art direction, web design includes the title design

VIEW THE WEBSITE
https://www.nagoyatv-sow.com/

NSy 1WozoN (0)



SENSE OF WONDER BY NAGOYA TELEVISION
Art direction, web design includes the title design

VIEW THE WEBSITE
https://www.nagoyatv-sow.com/maylink-quest/
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Re-branding
Printing & Editorial
Digital

Welo[olS

Products (MU)
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Lighter
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Re-branding
Printing & Editorial
Digital

LOQOS

Products (MU)



v

iching your surroundi
hrough graphic desig

MU is a desig ity of graphic 777497
design. MU d crete, MUIZ. 7'Z
physical abse e you ¥, BRoE
product-focus B A ES
Bz BT
As technology Ise to manage
our daily Ilvles h ehr, there. are LALZ300
many people who such as using =863 & E T

calendars, clocks ant ]
DO XTI (TH S

& A B LT, 7
The goal of MU to give these presence in your interior as a ERSHRILT

result of having a large amount of visua ornfocused on usability. Do you typically
choose products based on convenience or aesthetic value?

Is it possible to enrich our lives with items that are useful, easy to comprehend but also
aesthetically pleasing?

This is the inspiration behind MU, a combination of beauty and functionality.

ZART EZRB N MU =
HTHERLTW YA, (>~
EEEMCT D, ZEEEST,

When objects that usually function to just convey accurate information become a part
of the design of our interior spaces, | hope that they can also spark our imagination and
enhance the aesthetic pleasures of our everyday lives.
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TOKYO RAIL MAP POSTER (BLACK / LIGHT GREY)
Size: 594 x 841 mm (A1) / Materials: YUPO / Wood-free paper
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(C) Nozomi Akutsu



KAKEJIKU INSPIRED DATELESS CALENDAR
Size: 297 x 750 mm / Weight: 346g (12 sheets) / Materials: S Kinbishi (FSC)
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FLIGHT MAPP POSTER - GLOBAL CITIES
A2 420x594mm *Frame is not included / Materials: S Kinbishi (FSC) / FMP01-2109 / Made in Japan / Printed by Sun M Color Ltd.
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WE ARE ALL HUMAN BEINGS
Toilet sign

It is NOT about sex or gender and it is NOT about sexuality or sexual preferences. At the end of the day,we are ALL human beings.
That’s that. Royalty free, DM me if you would like SVG files for signs.
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NOZOMI AKUTSU

Nozomi was born and raised in Tokyo. She joined Ideasketch in 2011 after working for another design
studio for 4 years. There, she was responsible for designing websites, logos, pamphlets, cross-media
projects, visual identity, and posters.

After working in Japan for over 10 years as a designer, she moved to Melbourne in 2016 to expand her
design skills. She worked for a construction company in Melbourne as an in-house graphic designer.
She was in charge of the company's re-branding and marketing collateral. In 2018, she returned to
Japan to start her own business as a designer.

On the side, she was also involved in launching the Tokyo version of an Israel-based travel startup
company called Cool Cousin.Her specialty is conveying information in a concise and minimalistic
manner utilising pop and iconic graphics. In 2020, she started a new design brand called 'MU' in
order to enrich people's surroundings through graphic design. In the summer of 2022, she relocated to
Sweden (Stockholm) with the aim of making a further leap forward. She is going to a business school
called HYPER ISLAND and working as a freelancer.

WORK EXPERIENCE

CONTEMPORARY PRODUCTIONS (as assitant designer)

HIRANO TETSUO (as graphic designer)

IDEASKETCH, INC. (as art director, graphic designer)

PROJECT GROUP CONSTRUCTION in AUSTRALIA (as art director, graphic designer)

OTHER ACTIVITIES

2012 - ELVINE TOKYO CITY JACKET

Nozomi participated as a local creator in a Tokyo City Jacket project produced by a Swedish clothing
brand ELVINE in Tokyo.

2018 - COOL COUSIN TOKYO

An Israel-based tourism web platform. Nozomi participated in the Tokyo version as an ambassador.
She was also involved in launching the Tokyo version in 2018, headhunting for candidates, setting-up,
scheduling, and location scouting for photo-shoots with her friend Yurie.

2021 - DAIKANYAMA T-SITE BOOKBOX NO.82

A pop-up exhibition of MU was held at Daikanyama Tsutaya Books for a limited period of one month in
October 2021. A wide range of works, from old to new, was launched at the exhibition, and products
were sold as well.

2022 - JUROR FOR A DESIGN AWARD AT OCHABI

Participated as a special judge of the judging committee of "OCHABI Creative Solution Awards -2022
2nd Presentation-" held on July 24, 2022.

Please scan for contact info

MU Design Store
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https://www.kingsizemag.se/mode/elvine-lanserar-tokyo-city-jacket-las-intervju-med-grundaren-daniel-mand/
https://store.tsite.jp/daikanyama/event/architectural-design/22362-1815110917.html

(C) Nozomi Akutsu



Thank you for taking a look!

CONTACT: Nozomi Akutsu

PHONE: +46 763269111 / +81 5058068728
E-MAIL: info@nozomiakutsu.com
WwWw.nozomiakutsu.com


https://ja.nozomiakutsu.com
https://drive.google.com/file/d/1NoUA0gRkYcxjjM8x4XKzRvmykYY1Jwqx/view?usp=share_link
https://www.linkedin.com/in/nozomiakutsu/



